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To deliver the right message,
at the right time, through the 

right channel to the 
right student.

Our Goal
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Student Communications

Today
• Re-imagining the Student Experience

• Understanding the Student Journey

• Transforming our Communications

• Lessons Learnt

• Next Steps
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Student Communications

• Student-centric & inclusive

• Vision-led

• Evidence-based

• Co-designed

• Transformational & designed for the future

Re-imagining the Student Experience
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The Student Journey
From researching their study choices through to graduating and being re-engaged as an Alumni
- the moments that matter are the key stages in the student journey at Fed. 



CRICOS 00103D | RTO 4909 
| TESQA PRV12151 (Aust University)

What Students Need

Show me I belong

Give me confidence 
that I have the 
information I need

Make things easy to 
understand

Show me what I need 
to do next

Care about me and my 
success

Make it interesting

I want flexibility, help 
me understand my 
options

Make sure the 
message gets through 
– but don’t overdo it!
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Student Communications

Our Approach
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Student Communications

Communications Aligned to Journey Stage

Convenience of location & compatibility with lifestyle 
are the most important choice drivers for our students.
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Research to 
Enrolment
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To deliver the right message,
at the right time, through the 

right channel to the 
right student.

Our Goal
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Where we are today
• Accessibility assured

• Personalised and engaging content

• Enhanced email capabilities

• Advanced targeting and automation

• New data sources

• Enhanced marketing efficiency

• Winner: Vice-Chancellors Award for Excellence in Innovation
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Beyond Marketing Automation

Student Communications

• Content Management System

• User-friendly enrolment webpage 

• Personalised waitlists & forms

• Outbound call list generation
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Lessons Learnt
• We’re stronger together, build a culture of collaboration

• Our communications team have now built specialist skills in 
data management, student systems and marketing 
automation.

• This is a complex undertaking, consider the following:

• Dedicated CRM Marketing Automation Specialist.

• Dedicated testing resources/capabilities.

• Dedicated graphic design and copy writing resources.

• Use a well-established and proven Content Management 
System (CMS).
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Next Steps
• Build out the remaining Moments that Matter Journeys 

- starting with Advancing Student Life.

• Apply the Voice of the Student across all channels/platforms.

• Conduct regular student content audits & focus groups.

• Identify key moments for Teaching and Learning.

• Develop an approach for integration across all comms/
marketing teams.

• A/B Testing, continuous design, development & improvement.
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Student Communications

Questions
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